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PULSE I DRINK&DINE 

Sister Love 
TWO SISTERS WITH A PASSION FOR 
SUSTAINABILITY MAKE A GREAT (WINE) PAIRING 

Stnrted by s isters Andren a nd Robin 

McBride, ceo. love Wines is a San Francisco

based, New Zealand-made wine company. 

Their vision was to bring people together 

over wine that would inspire innovation 

and creativi ty, as well as add a little fun 

and beauty to life. 
"It's our joy in life to make unpretentious, 

delicious wine wi t h a foundation in 

sus tainability and eco-friendly prac tices for 

everyone to enjoy," says Andrea McBride, 

eco.love's CEO. "It's abou t so much more 

than wine - it's a way of life." 

The wines are made in the world's first 

carboNZero Cerl™ winery, which was made 

possible through a partnership with the 

New Zealand Wine Company Limited, a 

company that works to take New Zealand 

wine brands globally and e ncourages 

sustainable business practices. The 

ca rboN Zero program focuses on c limate 

change and making a conscious e ffon to 

practice methods that help the environment. 

rather than hur t it, by reducing their C02 

emission s wherever possible, 

Inspired by these life-changing methods, 

the McBrides went to work. Knowing that 

New Zealand is a leader in the production 

of sustainable wine. they fO;1I1d their 

perfec t vineyards within the Wairau, 

Seventeen, Waihopai and Nelson's Valleys 

in Marlborough. 

They wanted to create something that 

was accessible, beau tiful, s us tainabl e 

a nd de licious - and they've done just 

that. Eco.love produces three varietals

Sauvignon Blanc, Pinol Noir and Riesling

choosing each grape due their food-friendly 

characteris tic to make meal-pairi ng a breeze, 

The price tags range from $1'7 for the whites 

to $20 for the red. 

The McBride sister's basic theme is "good 

wines create good time," Theywant buying 

wine to be easy for everyone, "[ don't want all 

by SYDNEY PFAFF 

be considerate of one's surroundings. They the technical information," says Robin, eeo. love's president and COQ. "Tell me generally 

how it smells and tastes, tel l me what food 

it migh t go with and do i1 in a way that is 

ntertaining, pretty and informational." 

Theirwinery's approach to winemaking 

utilizes innovative, sustainable techn iques 

in farming and compos ting. They follow 

clean production methods and use recycled 

glass to construct the bottles. Instead of 
wasteful paper labels, each bottle is topped 
off with a silk-screened label colored with 
natural inks. Decorated with vines and Aoral 

accents, the innovative packaging doubles 

as good-looking arm candy, 

"Ou !' wines a re cra fted to pair with 

anything and anyone you can dream up," 

sys Robin. "[They are] delicious. food· 
friend ly, and people-friendly - just watch 

what happens when you wa lk in the door 

with one of these bottles," 
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