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The Duet
Industrial designer Ti Chang is on a mission to give 
women pleasure. Bored with vibrators that mimic penises, 
the graduate of the Georgia Institute of Technology in 
Industrial Design (she also holds an MA in Design Products 
from the Royal College of Art in London), Chang, set out to 
satisfy women with a new brand of toy: the Crave Duet 
offers a tech-savvy design that looks like a thumb drive, 
is waterproof and won’t go off in your luggage. In fact, no 
TSA official would guess its purpose.  

What did you set out to achieve with Crave?
I wanted to build a company that embraces and respects 
female sexuality by creating products and experiences where 
it is all about her. I hope these products will help to change the 
perception of sex toys for women, that sex toys don’t have to 
be phallic and juvenile—they can be sophisticated and sexy.
What puts the Duet above and beyond other vibrators?
Duet is a considered design that encompasses aesthetic, 
engineering and user experience. We’ve designed this 
product to deliver a great experience from the moment 
you lay your eyes on it, pick it up, use it, to the moment 
you store it away. The Duet more closely resembles a smart 
modern gadget than a phallic-shaped object. Visually there 
is nothing to be embarrassed about; to a lot of women, true 
discretion is very important—if it was left out in the open, 
no one would really be bothered by it. If anything it is quite 
intriguing. The combination of velvety body-safe silicone 
and metal has a luxurious tactile quality that feels good 
in your hand. The Duet is virtually silent but also quite 
powerful. The Duet is rechargeable via USB, which does 
away with having to deal with batteries and chargers. Each 
Duet comes with a slim black leather case for safekeeping. On 
the whole, no other vibrators have this complete experience.
How is the Duet a sustainable product?
The areas we have initially focused on are local manufac-
turing in San Francisco, packaging and we’re looking to 
offset the carbon footprint of the products. We use FSC 
paper harvested from sustainable forestry. We decided to 
not print instruction booklets that never get read, instead 
we provide an engraved charm with a unique URL where 
you can always find the most up-to-date information. The 
leather case serves as padding during shipping and is a great 
storage case as well.
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Behind the creation
of two sex toys.

hat makes a sex toy “lesbian?” Well, 

not a pair of silicone testicles, that’s 

for sure. Meet two women who put the 

pleasure of other women first, and married 

their understanding of female anatomy and  

desire with innovative design.
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What have been some comments from women so far?
They have been so delighted with the elegance of the form 
and the fact it doesn’t scream vibrator. Women absolutely 
love the USB charging—I mean love.
What is the best thing about creating sex toys for women?
The experience of the design process is truly enjoyable. 
Having a clitoris is clearly an advantage, but I think what 
really gives me the edge is that I’m an industrial designer. The 
wonderful and sometimes hilarious conversations I’ve had 
with women who I hardly know—talking frankly about 
intimacy and sex—it’s so refreshing and honest! Personally, 
I feel like I’m making a difference in the best way I know 
how. (lovecrave.com) [Merryn Johns]

The Two
Alice Derock has created a lesbian-
focused response to the hundreds of sex 
toys on the market that remind us only of 
what we’re “lacking” instead of enhancing 
what we’ve already got. Toy TWO, made 
by Derock’s lesbian-owned and -operated 
company, Wet For Her, is worn over the 
index and middle finger to organically 
intensify digital G-spot stimulation which 
is second nature to lesbian lovers. Nom-
inated for Best Non-Powered Product in 
AVN magazine’s annual “O” Awards, 
Toy TWO lends us a hand.

What was your inspiration for Toy TWO?
Since women are limited to using their fingers during 
intimacy, we decided to replicate a two-finger design that 
slips over the fingers in order to allow a woman’s existing 
resources to pack a little more punch. We know that part-
ner play is an intimate experience and we didn’t want to 
compromise it with additional bells and whistles. We just 
wanted to enhance it naturally.

Who is Toy TWO intended for?
While our brand is directed towards the queer community, 
Toy TWO is for everyone who desires a more personal 
experience with their partner. Toy TWO requires little 
partner communication during interaction, as the wearer 
can feel exactly what is happening with their partner. 
While Toy TWO is ideal for well-seasoned couples that 
enjoy G-spot play, it’s also great for beginners who are 
looking to experiment with a non-invasive toy. 
What makes Toy TWO “the first original lesbian sex toy”?
Toy TWO was designed solely for the purpose of repre-
senting a queer woman’s sexuality. From the design of Toy 

TWO to the packaging, we 
are the first queer-owned and 
-operated novelty company to 
manufacture toys specifically 
for lesbians and those who 
identify as queer women. 
What are some of the benefits 
and challenges of being a lesbian 
-owned company in the male-
dominated sex toy industry?
It is challenging because we 
are creating pleasure products 
from a queer female perspec-
tive which, understandably, 
some people don’t relate to. 
The inspiration behind our 
line of toys is derived 

from our own personal experiences and feedback 
from our customers—not based on what competi-
tors are producing. We design products from a sex toy 
consumer perspective, because we were consumers 
before we were sex toy manufacturers. Every time we meet 
someone who is enthusiastic about what we are trying to 
accomplish, it makes our dedication to serving the queer 
community worthwhile (wetforher.us). [Yana Tallon-Hicks]


